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EXAMINER'S AMENDMENT 

An examiner's amendment to the record appears below. Should the changes and/or 
additions be unacceptable to applicant, an amendment may be filed as provided by 37 CFR 
1 .312. To ensure consideration of such an amendment, it MUST be submitted no later than the 
payment of the issue fee. 

Authorization for this examiner's amendment was given in a telephone interview with 
applicant's representative, Jordan Becker, on 08/27/2006. 

In the Claims filed on 06/07/2007, please: 

CANCEL claims 10-13, 28, 37, 38 and 40; 
• REPLACE claims 1-7, 14-16, 20-23, 27, 30, 36, 39 and 41-47 with the following 
claim 1-7, 14-16, 20-23, 27, 28, 30, 36, 39 and 41-47 (without strike-through and 
underlining markings): 

L In an online comparison system, a method of ranking merchants, comprising: 

entering by a consumer a set of weighting factors prior to receiving query information 
related to a potential consumer purchase, the weighting factors corresponding to categories of 
merchant comparison information data; 

receiving the query information related to the potential consumer purchase; 

receiving a plurality of merchant comparison information data for a plurality of 
merchants related to completing the potential consumer purchase, the merchant comparison 
information data for a merchant organized into a plurality of categories, wherein the merchant 
comparison information data includes non-opinion data from at least two categories from: price 
category, product availability category, product inventory category, time to deliver product 
category, payment terms category, payment method category, merchant creditworthiness 
category, and inventory category information; 

calculating a plurality of respective merchant data weight resultant values for each 
merchant of the plurality of merchants by multiplying each weighting factor from the entered set 
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of weighting factors by a data value of the merchant comparison information data from a 

corresponding merchant data category; 

calculating an aggregate score for each merchant by summing the plurality of calculated 

merchant data weight resultant values; 

ranking the merchants based on the aggregate scores to produce a ranking result; and 
returning the ranking result to the consumer, the ranking result corresponding to the 

received query information. 

2. The method of claim 1, further comprising: 

requesting information from the consumer relating to a potential consumer purchase. 

3. The method of claim 2, further comprising: 

providing the ranking result to the consumer in response to the consumer 's response to 
the request for information relating to a potential consumer purchase. 

4. The method of claim 3, further comprising: 

excluding a merchant from the ranking result when the merchant receives an aggregate 
score below a specified threshold. 

5. The method of claim 1, further comprising: 

requesting weighting factor information from a consumer; and 
using the consumer entered weighting factor information in the calculation of the 
respective merchant data weight resultant value. 

6. The method of claim 1, wherein the weighting factors sum to a predetermined value. 

7. The method of claim 5, wherein the weighting factors are balanced such that the 
weighting factors sum to a predetermined value. 

14. A method of ranking merchants in an online comparison system, comprising the steps of: 

entering by a consumer a set of weighting factors prior to receiving query information 
related to a potential consumer purchase of a user specified product; 
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receiving the query information relating to said user specified product from the 
consumer; 

retrieving a list of merchants from a database, wherein the list of merchants includes 
merchants offering said user specified product; 

retrieving merchant specific information about the merchants in said list of merchants, 
said merchant specific information including a plurality of merchant data entry values, the 
merchant data entry values representing non-opinion data; 

for each merchant in the list of merchants, applying the weighting factors to a 
corresponding subset of the merchant specific information including multiplying each of said 
merchant data entry values by a corresponding weighting factor from the set of weighting factors 
to calculate a merchant data weight resultant value, to produce a plurality of merchant data 
weight resultant values; 

for each merchant in the list of merchants, summing the corresponding plurality of 
merchant data weight resultant values to calculate a merchant aggregate score for said each 
merchant; 

ranking said list of merchants based on the calculated merchant aggregate scores to 
produce a ranking result; and 

returning the ranking result to the consumer, the ranking result corresponding to said 
user specified product, wherein any merchant for which the calculated aggregate score does not 
satisfy a specified criterion is excluded from the result 

15. The method of claim 14, wherein the weighting factors are chosen by the consumer from 
a preset grouping of weighting factors. 

16. The method of claim 14, wherein the weighting factors are specified by the consumer. 

20. The method of claim 14, further comprising the step of eliminating those merchants from 
the ranking result if the merchant specific information is incomplete for that merchant. 

2 1. The method of claim 20, wherein said eliminating occurs only for merchants whose 
merchant specific data is incomplete as compared to a predefined screening criterion. 
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22. The method of claim 21, wherein the predefined screening criterion is received from (he 
consumer. 

23. The method of claim 1 4, further comprising the step of excluding from the ranking result 
comparison information items not common to all merchants in the ranking result. 

2 7. The method of claim 14, further comprising the steps of: 

presenting the consumer with a list of merchant information categories; 
receiving consumer selected merchant information categories; and 
ranking merchants based upon the selected information categories. 

30. The method of claim 14, further comprising the steps of: 

receiving category weighting factors from the consumer, wherein category weighting 
factors are applied to all comparison information corresponding to the category in the merchant 
specific information; and 

ranking merchants according to the received category weighting factors. 

36. A method of ranking merchants in an online comparison system, comprising: 

receiving from a consumer a set of weighting factors prior to receiving query information 
specifying a product or service, the weighting factors corresponding to categories of merchant 
comparison information, wherein each said weighting factor is entered as a numerical value and 
represents the relative importance to be given to corresponding merchant comparison 
information in ranking the merchants; 

receiving the query information related to a product or service from the consumer; 
retrieving merchant comparison information data of merchants offering said product or 
service from a database, the retrieved merchant comparison information data corresponding to 
the entered query information, the merchant comparison information excluding opinion data and 
survey result data; 

calculating a plurality of weighted category scores for each merchant by, for each of the 
weighting factors multiplying the weighting factor by a corresponding data value of the retrieved 
merchant comparison information data to calculate a weighted category score, and 
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summing the weighted category scores to calculate a merchant overall score of each 
merchant; 

ranking the merchants according to the calculated merchant overall score of each 
merchant to produce a ranking result; and 

returning the ranking result to the consumer, the ranking result corresponding to the 
received query information. 

39. A method of ranking merchants in an online comparison system, comprising: 

selecting, by a consumer, a plurality of weighting factors prior to receiving query 

information specifying a product or service, the weighting factors corresponding to merchant 

comparison information; 

receiving the query information specifying a product or service from the consumer; 
retrieving the merchant comparison information of merchants offering said product or 

service from a database, the retrieved merchant comparison information corresponding to the 

query information; 

calculating a plurality of weighted category scores for each merchant by, for each of the 
selected weighting factors, multiplying the weighting factor by a data value of the retrieved 
merchant comparison information to calculate a weighted category score, and 

summing the weighted category scores to calculate the merchant score of each merchant; 

ranking the merchants according to the calculated merchant score of each merchant to 
produce a ranking result, wherein the retrieved merchant comparison information excludes 
information obtained from surveys and information specifying the opinion of a person; and 

returning the ranking result to the consumer, the ranking result corresponding to the 
query specifying a product or service. 

41. The method of claim 39, wherein the weighting factors and the query information are 
specified by the consumer. 

42. The method of claim 39, wherein the weighting factors are selected by the consumer from 
a list of weighting factors. 
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43. The method of claim 42, wherein the list of weighting factors corresponds to the 
merchant information. 

44. The method of claim 39, wherein the selection is made from a drop down list of weighting 
factors. 

45. The method of claim 42, wherein the consumer can modify the selected weighting factors 
to enter a weighting factor not included in the list of weighting factors. 

46. The method of claim 42, wherein the list of weighting factors is entered by the consumer. 

47. The method of claim 42, wherein the list of weighting factors is selected by the consumer 
from a group of lists of weighting factors. 

Conclusion 

Any inquiry concerning this communication or earlier communications from the examiner 
should be directed to HUNG Q. PHAM whose telephone number is 571-272-4040. The 
examiner can normally be reached on Monday-Friday. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, TIM T. VO can be reached on 571-272-3642. The fax phone number for the 
organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private 
PAIR system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you 
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would like assistance from a USPTO Customer Service Representative or access to the 
automated information system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

HUNG Q PHAM 
Primary Examiner 
Art Unit 2168 

August 28, 2007 



